Qualitative data analysis has been increasingly important in the development of research, especially in the author's main fields of investigation: Happiness Economics and Communication for the 
That is, for Smith (1904) to be poor prevented the person from being happy; in his perspective"... no society, in which the greater part of the members is poor and miserable, could certainly flourish and be happy ..." (p. 80).
However, prior to Smith's contribution, the French and Italian Latin traditions emerge through the recent political economy that aimed at public happiness, according to Niza (2007) . In fact, ... the first author to use the expression pubblica felicità (Public Happiness) was the Italian Ludovico António Muratori in 1749, followed by a number of country fellow economists such as Guiseppe Palmieri (Reflexions on the Public Happiness) Pietro Verri (Discourse on Happiness)... (p. 29). Bruni (2004) highlights that the great economist Antonio Genovesi understood that economics was essentially a theory of social relations that should regulate a relationship focused in the joy of interpersonal relationships.
In line with this perspective, William Jevons, founder of neoclassical economics and author of the theory of marginal utility, considers that the goal of the economy is to maximize Happiness. For Jevons, "... the object of economy is to maximize happiness by acquiring pleasure, as it would be, at the lowest cost of pain ..." (Jevons 1970, p. 91) . Ricardo (1821) believes on relationship between productivity and happiness, based on the assumption that increased productivity will boost the increase in happiness. In this way, by stimulating "... production, although it may cause partial loss, increases overall happiness" (Ricardo 1821, p. 318). Malthus (2004) contradicts previous views, since in his view the wealth of a nation is not synonymous with the happiness of the nation, whether there may be a relationship between the two.
Concerning the wealth and happiness of the nations, he affirms, I have a sufficient notion of the connection of these two matters, and that the causes which tend to increase the wealth of a state also tend to increase the happiness of classes lower. But perhaps Adam Smith has considered these two questions as still more connected than they really are (p. 124). Malthus's (2004) view was shared by Marshall, who acknowledged the complexity of the relationship between happiness and wealth, advocating the idea that economics does not deal directly with well-being but rather with its material resources (Bruni 2004) . According to Niza (2007) for Marshall, happiness depends on religion, family and social context, and wealth arises associated with happiness, allowing the usufruct of these factors. Also, Bentham (2008) , thinker of the movement of the lights (enlightenment), pronounced on the Happiness in the economy. In his view, a society would be good if the individuals living in it were happy, and a law would only be good if it encouraged the happiness of society and diminished poverty.
The focus in Bentham's theory is utility or the utility principle, and utility is defined as the property of an object by which benefit, pleasure, or happiness can be increased as pointed out by Denis (2000) .
According to Niza (2007) , for theorists, Happiness is the main purpose of economic actions,
where Happiness translates into pleasure obtained through material goods. Niza (2007) understands that utility or the principle of greater Happiness is the basis of morality, and actions are correct when they increase Happiness and are incorrect when they cause unhappiness.
So, we can conclude that classical economics already contemplated collective and individual happiness, but it still did not assume it as its object of study.
Happiness Economics, as it is known today, is concerned with the study of the factors that contribute to the Happiness of the people, using concepts and tools from various areas of knowledge that not only the economy, but also sociology, psychology and political science. Happiness Economics came to break with the paradigm (of classical economics) in a totally radical way, gaining a new impulse in the measurement of the subjective happiness and not only that of the objective happiness, beginning to be realized studies that used surveys between countries.
The research in Happiness Economics is essentially empirical and based on surveys of the level of Happiness of people; the relation between the economic, social and demographic characteristics -among others -and the level of Happiness reported by the interviewees is analyzed statistically so that one understands what makes some individuals happier than others (with econometric techniques, for example). (Nery n/a, p.1).
The emergence of the economy using happiness related information is highlighted from the studies of Easterlin (1974) who contributes with some empirical evidence. The American economist considered the relationship between economic development and social well-being to be the mainspring of economics, and in that sense, higher income would be more useful. Easterlin also adds that the consumption standards of a particular country vary according to its economic development, and an adaptation to the norms is necessary. The paradox he created then shows that above a given income, economic growth does not contribute to the improvement of individuals' well-being. So, Easterlin's (1974) studies show that increasing income over time does not translate into a direct increase in happiness, and the explanation given by the author is based on a process of readjustment of individual ideals, fundamental to the self-evaluation of happiness, evidencing the inexistence of a relationship between income and well-being.
After Easterlin, new studies emerged, and they also began to focus their attention on the measurement of Happiness and well-being, such as Tibor Scitovsky (1976a; 1976b) , Yew-Kwang Ng (1978) and Richard Layard (1980) . According to Santos (2015) , with the constant concern to formulate considerations for economic policies, Scitovsky (1976a) argues that happiness is the ultimate goal of any society, seeking to rectify the economic theory of consumer choice by presenting the dilemma of the choice between comfort and pleasure in contexts tributaries. Ng (1978) also studied and analyzed data on subjective well-being, mentioning that economics only responded to objective well-being, not contemplating subjective well-being. Considering this fact, the author defended the study of happiness with multidisciplinary teams, particularly professionals in the field of psychology. It would be through a multidisciplinary team that it would be possible to find an answer to the question posed by it: does economic growth increase social well-being? (p. 575).
Layard (1980) studied happiness as a metric for well-being, pointing to two factors that influence it: status (or status ranking) and expectations (adjustment of expectations and ideas to increase quality of life).
These authors also note that although the West is economically well developed, Westerners do not feel happier, so wealth and income do not mean Happiness. In their thinking, both the status and expectations (of income and status), influence Happiness, advocate the paradigm shift at the policy level, so that growth actually increases well-being.
The above-mentioned authors are considered the great drivers of the Happiness Economics and their views converged on the fact that they defended that the economic analysis of well-being was not enough; that the use of GDP (Gross Domestic Product), as a measure of well-being, could result in erroneous advice and suggestions for well-being policy; that there should be a joint work with professionals from other areas of knowledge, including psychology, as indicated by Santos (2015) .
From this point onwards, according to Santos (2015) Franco (2012) was the existence of reliable information, with quality and consistency provided through the opinion poll of the Gallup Institute, on the satisfaction of individuals with their lives.
The goal of Happiness Economics (as a science) is to assess well-being, using the combined tools of economists and psychologists to create more comprehensive notions of utility when compared with economy (Campetti & Alves 2015) . This is because current conceptions are not only about factors such as income and consumption, taking as an example the social effects of unequal unemployment, allowing the development of contributions to politics (Graham 2008 ).
The focus is placed under the individual rather than on collective happiness, and the relationship between happiness and consumption is no longer assumed to be direct, looking for variables that may explain the relationship between the two constructs (Niza 2007) For Frey (2008) in economy revolutionary developments in economics are rare. The conservative bias of the field and its enshrined knowledge make it difficult to introduce new ideas not in line with received theory. According to this author Happiness research, however, has the potential to change economics substantially in the future. Its findings, which are gradually being taken into account in standard economics, can be considered revolutionary in three respects: the measurement of experienced utility using psychologists' tools for measuring subjective well-being; new insights into how human beings value goods and services and social conditions that include consideration of such nonmaterial values as autonomy and social relations; and policy consequences of these new insights that suggest different ways for government to affect individual well-being (Frey 2008 ).
On the hand, several researchers claim that in economics the quantitative approach is more reliable than the qualitative approach because they consider the former to reflect the real world better and because, as Melkert and Vos (2010) stated, it is founded on rigorous procedures and has the ability to extrapolate the results to a wider population".
But, according to Nykiel (2007) through the deductive approach, quantitative research seeks to establish facts, make predictions and test hypotheses that have already been affirmed (Nykiel 2007 ).
However, Pearce (2012) argues that in quantitative research a theoretical framework is developed, hypotheses are proposed and tested, then the variables are operationalized, and the results are problem (Phillimore & Goodson 2004) . For Creswell, the researcher constructs a complex and holistic picture, analyzes words, details report of informants, and conducts the study in a natural field (Creswell 2008 ).
On the other hand, there are also those who argue that qualitative research is itself a field of inquiry, which involves the study of the use and collection of a variety of empirical materials and, as a set of interpretive activities, does not privilege any single practice methodological in relation to other.
Other authors refer that qualitative research is a situated activity that locates the observer in the world (Denzin & Lincoln 2011) . However, Rojas recalls that qualitative research relies on three main characteristics: a) global and flexible design of research; b) the direct relationship between the observer and the observed; c) construction of the object of study, taking into account the basic structural differences (Rojas 2007 
METHODOLOGY

MODEL CONSTRUCTION
The "Happiness 360º" questionnaire was designed and adjusted by tree researchers to enable the quantitative and statistical study of the various answers obtained. This model will be transformed into a specific and automatic software in which participants can immediately follow their responses to obtain the results in % of the total as well as the average, minimum and maximum of the sample. It is an objective model which, as Nykiel (2007) points out, has two distinct advantages, one is that the results are statistically reliable, and the other is related to the fact that the results are projectable to the population.
After the characterization of the participant, the "Happiness 360º" survey is divided into 10 dimensions of study: DIMENSION 1 -Psychological well-being and emotional balance; The quantitative questions were analyzed in an Excel file, using dynamic tables, while the qualitative questions were analyzed with webQDA software.
DATA ORGANIZATION
Survey answers were exported from Google Drive to an Excel file. After selecting the descriptors (gender, age and marital status), it was decided to include a descriptor related to training (academic qualifications) and two descriptors related to the profession (employment situation and type of contract). After organizing and integrating the various answers to the research question, "Happiness for me is ...", we exported the data to the qualitative research software webQDA. In the platform we began to prepare the list of most frequent words for the formation of a "cloud of words".
A first reading of the 201 sentences/answers was carried out. The purpose was to understand and interpret the most frequent words used by the participants in the construction of their sentences, and thus facilitate the next step: the "codification". Based on a second reading, the participants' ideas and feelings were codified and 24 codes were built.
After the codification, the information was crossed, and 6 matrices were created: 1. "code tree by age"; 2. "code tree by sex"; 3. "code tree by marital status"; 4. "code tree for academic qualifications"; 5. "code tree by professional situation"; 6. "code tree by work contract".
ANALYSIS AND DISCUSSION OF THE RESULTS
From the analysis of the 201 sentences/responses it was possible to verify that the most used words by the participants in the construction of their sentences were: health, family, life, friends, psychological, balance and love. But our aim was to understand beyond the most used words. On the next paragraphs and charts/matrix's we'll present most relevant data extracted from the survey. there is a greater concentration in the responses "Well-being", "Health" and "Peace" in a total of 52.2%, of which the "Well-being" response stands out to represent almost 30% of the opinions. In the male gender there is a greater dispersion, with the inclusion of the 'code' 'Love' with 10.7% in the references and "Psychological / physical well-being" with 16.1% of the references, as outlined in figure   01 . Regarding the answers obtained in relation to the Civil Status, Matrix 2 showed that the reference "Well-being" is always referred firstly to singles (34%); still singles, the highlights go to "personal fulfillment" and to "personal relationships". On the other hand, the married and divorced emphasize "Health" and "Psychological and physical well-being" as main references. Results regarding matrix 2 are displayed in Figure 02 .
Matrix 3 allows us to analyze the concept of happiness according to age and reveals very curious data such as: the reference "Being well" always occupies the 1st place in all the intervals, being that in the ages of 18 to 25 years, in contrast of the following ages, the reference "Health" is only referred to 4.3%. The highlights still in the ages between 18 and 25 years go to the references "Personal realization" and "Personal relationships" which represent respectively 11.6% and 10.1% of opinions.
In the 26-35 age group, it is important to highlight the importance of "Being with Whom I Like" and "Personal Achievement" in addition to the common references with the following age groups "Being well" and "Health". These results are outlined in Figure 03 .
Based on the assumption that there could be a variation of concept in function of the academic degree, Matrix 4 allowed to verify that in relation to the participants with the 9th year of schooling, of the 11 participants in the survey, the most prominent references were "Being well", "Health", common to the other participants were "Family" and "Friends".
Concerning the participants with the 12th year of schooling, the most prominent references in addition to "Being well" and "Health" were "Peace", "Psychological / physical well-being", "Family"
and "personal relationships".
The participants with the 12th year (professional) highlight in addition to "Being well", the references "Being with whom I like" and "Personal relationships".
Participants with a Degree highlighted in addition to "Being well" and "Health", the references "Psychological / physical well-being" and "Peace".
The highlights of the participants with a master's degree also highlighted the reference to "Love", with 10.4%.
Finally, the PhD students have their most concentrated references in "Be well", "Health" and "Friends".
All the results are described in detail in the charts of Figure 04 :
It is anticipated that there could also be a variation of the personal view of the concept under study as a function of the professional situation, Matrix 5 has helped to understand that there is no difference in the first choice of the "Be well" reference. Regarding employees, they highlighted "Health", "Peace" and "Family" as the main references. Self-employed workers have a very close opinion of employees, with the inclusion of the reference to "psychological / physical well-being" by exchange with the reference to "Family". Results of the Matrix 5 are displayed in Figure 05 . The highlight in the opinions of workers on "recibos verdes" 8 is the fact that the reference to "Health" is not in the first places of the highlights. Detailed results and highlights are shown on Figure   06 .
The main results allow to confirm why many experts, like Easterlin (2001) or Campetti and Alves (2015) , focused their studies on Well-being. In fact, this concept ranks number one in all the groups of respondents and to all questions. This is also in line with the idea that current conceptions are not only about factors such as income and consumption as point out by Graham (2008) .
Additionally, data also allows to emphasize that the focus is placed under the individual rather than on collective happiness, and the relationship between happiness and consumption is no longer assumed to be direct, looking for variables that may explain the relationship between the two constructs as highlighted by Niza (2007) . By using the qualitative analysis, it was possible to "stratify" the concept and the variations according to the matrices created. By having access to both types of results, decision makers can adjust their policies, especially those working in the human resources field, according to the concepts of the respondents. This is relevant when working with new generations like Millennials and Generation Z whose expectations may be significantly different from their predecessors. Nevertheless, the study reveals that well-being ranks number one in all categories. In future studies we will cross the results of the individual happiness levels and assume them as descriptors so that we can perceive if there are differences in the happiness perception between participants with different happiness levels. 
CONCLUSION
Criação do Modelo 'Felicidade 360º': Análise Qualitativa das Respostas da Pesquisa
